Value Conflicts in a Differentiated Europe:
The Impact of Digital Media

on Value Polarization in Europe [ | Con

Prof. Monika Eigmuller,! Prof. Hans-Jorg Trenz,? Prof. Juan Diez Medrano,?
Dr. Aleksandra Sojka,? Dr. Stefan Wallaschek,! Dr. Giuliana Sorci,? Monika Verbalyte,! Kavyanjali Kaushik3

1 Europa-Universitat Flensburg 2 Scuola Normale Superiore, Florence 3 Universidad Carlos Il de Madrid

Meta-analysis of scientific literature on values and polarization
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Figure 1: Word cloud of keywords in value research. Figure 2: Occurrences of top 20 keywords in value research.

The more frequent the word, the larger it is visible in the cloud.
Brackets in the legend keys denate the year the keyword first appeared in the literature,

The project focuses on three core

We combine a cross-count . )
i democratic value conflicts:

survey of media use and values
with a comparative content
analysis of (social) media
debates.

(1) freedom of speech
(2) rule of law

Research
design

(3) gender equality

CONTENT ANALYSIS

Investigates polarized political discourses
on Twitter, Facebook and Instagram

SURVEY

Relates degrees of social media use
with value polarization

— how do people use social
media?

—> actors that contest values online and
their relations over time

—> how strongly do they adhere to
or contest core democratic values?

—> how are different types of media
(online-offline) interlinked?

—> how is social media use related
to the political polarization?

— how do opinions polarize and
radicalize?

4088 articles found on Web of Science and Scopus.

- Till 1990s, literature focused on values and their change
- From 1990s onwards, research shifted focus to value

-> Post-2000s: growing interest in value conflicts and political
politicization related to party politics, elections and issue of

- Recently: climate change, populism and social media as
new research avenues within the values literature
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The stacked yearly series shows how each of these keywards evolved over time, where the y-axis represents the sum tofol of olf 20 keywords within the 1943 to 2020 peviod.

We investigate these
debates in six
European countries
(ES, FR, DE, PL, IT, IRE)

COMPARATIVE ANALYSIS

Investigates whether value contestation
as a Europeanized field is emerging

— s polarization and radicalization
around core values nationally specific?

— is Europeanized public emerging
through these value contestations?

—> can we observe the cross-country
cleavages in value contestation?




